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● Optimize: Camping page
● Enhance: Breakfast & Brunch blog
● Enhance: Hiking page
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Site 
Performance
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Top Level 
Performance
—

138,628
VISITS TO WEBSITE

-55% YOY

52,243
VISIT FROM ORGANIC

-31% YOY

110,196
WEBSITE USERS

-55% YOY

222,288
PAGE VIEWS

-54% YOY

0:00:50
AVERAGE ENGAGEMENT TIME 

PER SESSION

+28% YOY

79,881
ENGAGED SESSIONS

-39% YOY

57.62%
ENGAGEMENT RATE

+15% YOY

4,449,888
IMPRESSIONS

+16% YOY
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Sessions
—

Overall website sessions saw a 55% decrease compared to last year. 
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Traffic Sources
—

Google organic (-32%) and Google CPC (-62%) drove the most traffic to the 
website in July.
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Engaged 
Sessions
—

We saw over 79K engaged sessions with an average engagement 
time per session of 00:50 (+28%). 
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Engagement
Rate
—

The engagement rate was 57.62% - a 15% increase compared to last year.



We make decisions for the long term future of our

organization, keeping our client’s success top of mind.

Our focus is to do amazing work with incredible people. 

Remote Work Culture
We embrace a remote workforce and have team members  
across all time zones.

Headquarters
Philadelphia, PA
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Key Performance Indicators
—
Newsletter signups increased 35% and Bookdirect clicks increased 
132%.

877
REQUESTS FOR 
PHYSICAL GUIDES

310
ENEWSLETTER 
SIGNUPS

11,215
OUTBOUND CLICKS 
ON PARTNER 
LISTINGS

8,554
BOOKDIRECT CLICKS
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Partner 
Listing Clicks
—

The Tasting Tours increased 274% and Saint Augustine Beach House 
increased 221%.
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Hispanic Microsite 
Performance
—

1,106
VISITS TO WEBSITE

-36% YOY

776
VISIT FROM ORGANIC

-48% YOY

931
TOTAL USERS

-34% YOY

2,280
PAGE VIEWS

-46% YOY

0:01:26
AVERAGE ENGAGEMENT TIME 

PER SESSION

-23% YOY

833
ENGAGED SESSIONS

-34% YOY

75.32%
ENGAGEMENT RATE

+2% YOY



Organic Search
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Organic Performance
—

52,243
VISITS TO WEBSITE

-31% YOY

81,257
PAGEVIEWS

-36% YOY

38,511
TOTAL USERS

-32% YOY

35,849
ENGAGED SESSIONS

-33% YOY

0:01:01
AVERAGE ENGAGEMENT TIME 

PER SESSION

-12% YOY

68.62%
ENGAGEMENT RATE

-2% YOY

35,297
NEW USERS

-32% YOY
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Organic Search
—

Organic sessions were down 31% compared to last year.
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Top Keywords 
—

Total site impressions have increased 16% compared to last year.
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Top Landing 
Pages
—

4th of July Holiday page increased 64% and Sing Out Loud increased 26% 
year-over-year.
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Top Landing 
Pages
—
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Sessions 
By City
—

Daytona Beach increased 18% year-over-year.



LLM 
Performance
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LLM Traffic 
Sources
—

LLM Sessions increased 10% compared to last month. 



LLM Landing 
Pages
—
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Email Marketing
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Email Performance
—

39,553
MESSAGES SENT

27%
CTOR

749
SESSIONS

0:03:55
AVG. SESSION 

DURATION

Opt-in Subscribers
—

Other Source 
Subscribers
—
161,954
MESSAGES SENT

447
SESSIONS

 Total Subscribers: 267,309

51%
CTOR

0:03:58
AVG. SESSION 

DURATION



Looking Ahead
—
August 2025

● Optimize: Sing Out Loud page
● Enhance: September is Locals Month blog
● Optimize: Greek Festival page

September 2025
● Optimize: Cracker Day page
● Enhance: Fishing page
● Optimize: Halloween page
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Thank You
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