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NOVEMBER 2024

63% 76% 7%

INCREASE IN TOTAL INCREASE IN PARTNER INCREASE IN ORGANIC
SESSION vs. 2023 REFERRALS vs. 2023 TRAFFIC YTD vs. 2023
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In November, total
sessions to the website
hit an all-time high,
reaching 432K.
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Optimize: Thanksgiving Dining Blog
Optimize: Merry Grinchmas Page
Optimize: \\What's Open for Christmas Blog
Optimize: Parking Page

Technical SEO Audit
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Site
Performance
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Top Level
Performance

432,104

VISITS TO WEBSITE
+63% YOY

0:00:45

AVERAGE ENGAGEMENT TIME
PER SESSION
-36% YOY
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338,736

WEBSITE USERS
+75% YOY

231,632

ENGAGED SESSIONS
+52% YOY

131,07

T FROM ORGANIC
-5% YOY

53.61%

ENGAGEMENT RATE
-4% YOY

672,112

PAGE VIEWS
+39% YOY
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Sessions

Sessions
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Overall website sessions saw a 63% increase compared to last year.
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website.

Traffic Sou rces In November, paid search, organic, and Facebook drove a strong traffic to

google / organic

google / cpc
m.facebook.com / referral

(direct) / (none)

s0.2mdn.net / referral
track.celtra.com / referral
|.facebook.com / referral
visitflorida.com / referral
newsletter / email
instagram.com / referral

0 50,000 100,000
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Enga.ged We savx;over?31K1:e;gaf:d sessions (+52%) , with an average
engaged session of 00:45.
Sessions

250,000
200,000

150,000

Sessions

100,000

50,000

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Year

® 2022 @ 2023 @ 2024

k. tempest MONTHLY REPORT



En agement The engagement rate was 53.61% - a 4% decrease compared to last year.
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Key Performance Indicators

In November, partner referrals increased 76%, Visitor Guides
increased 15% and Book Direct Clicks increased 59%.

7124

REQUESTS FOR
PHYSICAL GUIDES

28,122

OUTBOUND CLICKS
ON PARTNER
LISTINGS
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203

ENEWSLETTER
SIGNUPS

9,399

BOOKDIRECT CLICKS
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Pa rtner 0ld Town Trolley Tours were up 158% and Ripley’s Believe It or Not

Li Stin g cli cks increased 597% compared to November 2023.

Old Town Trolley Tours St. Augustine
The Tasting Tours

Ripley's Believe It or Not! Museum
Pineapple Ride and Tour

Castillo Craft Bar + Kitchen

St. Augustine Eco Tours

Raintree Restaurant

Columbia Restaurant

Cordova Coastal Chophouse & Bar

Marker 8 Hotel & Marina

0 2,000 4,000 6,000
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Hispanic Microsite

Performance

1,927

VISITS TO WEBSITE
+5% YOY

0:01:48

AVERAGE ENGAGEMENT TIME

PER SESSION
-9% YOY
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1,649

TOTAL USERS
+8% YOY

1,449

ENGAGED SESSIONS
+21% YOY

1,657

VISIT FROM ORGANIC
+2% YOY

7519%

ENGAGEMENT RATE
+10% YOY

4,684

PAGE VIEWS
+7% YOY
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Organic Search
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Organic Performance

131,076

VISITS TO WEBSITE
-5% YOY

0:01:12

AVERAGE ENGAGEMENT TIME
PER SESSION
0% YOY
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95,828

TOTAL USERS
-3% YOY

70.88%

ENGAGEMENT RATE
+7% YOY

238,489

PAGEVIEWS
+3% YOY

89,177

NEW USERS
-4% YOY

92,904

ENGAGED SESSIONS
+6% YOY

29.12%

BOUNCE RATE
-7% YOY
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Org a nic Se a rch Organic sessions decreased by 5% compared to last year.

Sessions
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Organic Search

Organic Traffic Impacts

° Nights of Lights is down 23% compared to November 2023
(-11,431 sessions)
o Ads and widgets are dominating the mobile SERP,
pushing our organic result down multiple scrolls.
m See mobile screenshot
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nights of lights st augustine U Gl
Al Images  Videos News Shopping Forums
Nights of Lights
4.5 (830)

Tourist attraction in St. Augustine, Florida

Photos Tours Reviews About

6\ (:17']\ () @w

DIRECTIONS SHARE SAVE WEBSITE

Reviews >

4.5

(832 reviews)

Weather 7

& 63°F

Partly cloudy

The 2024-2025 Nights of Lights will take place
every evening from November 23, 2024 to
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Top Keywords

Top Keywords

st augustine lights

nights of lights

st augustine night of lights

st augustine christmas

night of lights

st augustine christmas lights
nights of lights st augustine

things to do in st augustine

st augustine christmas lights 2024
night of lights st augustine
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Clicks

3,070
2,089
1,828
1,450
1,385
1112
827
798
648
589

Total clicks to the websites in November increased 15% compared to last

Position

2.90
3.17
2.32
i
2.71
3.99
237
5.42
1.01
6.28

Pos. A

-3.84
0.96
0.44
0.09
0.29

-0.46
-4.52

1.01
-0.24

CTR

10.22%
11.13%
7.26%
29.22%
12.68%
5.70%
8.76%
3.07%
24.40%
3.94%
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Top Landing Thanksgiving Dining in St. Augustine blog increased 158% compared to last
year.
Pages

/nights-lights

/events/holidays/christmas
/blog/thanksgiving-dining-in-st-augustine
/events/this-weekend-in-st-augustine-events-things-to-do
/nights-lights/noches-de-luces

/events/holidays/nye
/nights-lights/nights-of-lights-free-shuttle
/things-to-do/free

/

/events/the-very-un-merry-grinchmas-ride

0 10,000 20,000 30,000 40,000

Sessions
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Top Landing
Pages
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a \Gidogle, ©

C. st augustine thanksgiving dinner y G

Al Images Forums News Shortvideos Videos
2024 Prices Packages Menu Open now Ta

Results for St. Augustine, FL - Choose area

&y Florida’s Historic Coast
"’ https:/fwww.loridashistoriccoast.com » ...

Restaurants in St. Augustine Serving
Thanksgiving Dinner 2024
Relax, enjoy your family and friends while

our local culinary experts provide the feast.
Here is a list of local restaurant openings on }

Thanksgiving Day. @;j
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Sessions
By City
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Traffic from Miami increased 74% and Chicago increased 29%

year-over-year.

@® Miami

@ Jacksonville
@ Atlanta

@ Orlando

@ salina

@ New York
@® Tampa

@ cChicago

@® Dallas

@ Gainesville
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Email Marketing
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Email Performance

Opt-in Subscribers Other Source
- Subscribers
32,107 36% 163,965 34%

1,096 04:30 824 02:58

SESSIONS AVG. SESSION SESSIONS AVG. SESSION
DURATION DURATION

Total Subscribers: 257,063
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Looking Ahead

December 2024

Optimize: Indoor Activities Blog
Optimize: Weather Page
Optimize: Places to Stay Page
Optimize: NYE Blog
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Thank You
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