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SEPTEMBER 2024

76% 58% 21%

INCREASE IN TOTAL INCREASE IN PARTNER INCREASE IN ORGANIC
SESSION vs. 2023 REFERRALS vs. 2023 TRAFFIC vs. 2023
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Optimize: Greek Festival annual event page
Optimize: Halloween Holiday page
Optimize: Nights of Lights page
Optimize: Radio page

Create & Deploy: September Email send
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Site
Performance
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Top Level

Performance

352,774

VISITS TO WEBSITE
+76% YOY

0:00:33

AVERAGE ENGAGEMENT TIME

PER SESSION
-39% YOY
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294,110

WEBSITE USERS
+95% YOY

139,697

ENGAGED SESSIONS
-13% YOY

7,750

VISIT FROM ORGANIC
+21% YOY

39.60%

ENGAGEMENT RATE
-51% YOY

507,581

PAGE VIEWS
+55% YOY
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Sessions

Sessions
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Overall website sessions saw a 76% increase compared to last year.
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Traffic Sou rces Traffic from Google CPC (+38%), mobile Facebook referrals (+2.1K%) and Google

organic (+22%) continued to drive strong traffic into the website in September.

google / cpc

m.facebook.com / referral

google / organic

(direct) / (none)

meta / video

|.facebook.com / referral
s0.2mdn.net / referral
visitflorida.com / referral

meta / static
aax.amazon-adsystem.com / referral
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Eng a.ged We SaV\; over .139Kfe(|)1§a;ged sessions (-13%) , with an average
engaged session of 00:33.
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En agement The engagement rate was 39.60% - a 51% decrease compared to last year.
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Key Performance Indicators

In September, your partner referrals (+58%) and visitor guide

requests (+28%) saw nice year-over-year increases.

876

REQUESTS FOR
PHYSICAL GUIDES

14,810

OUTBOUND CLICKS
ON PARTNER
LISTINGS
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251

ENEWSLETTER
SIGNUPS

4,587

BOOKDIRECT CLICKS
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Pa rtner Marineland Dolphin Adventures increased 196% and Ponte Vedra Inn

Listing clicks & Club increased 261%.

Old Town Trolley Tours St. Augustine
Marineland Dolphin Adventure

St. Augustine Alligator Farm Zoological Park
Marker 8 Hotel & Marina

Ponte Vedra Inn & Club

Ponce de Leon's Fountain of Youth Archaeological
Park

St. Augustine Lighthouse & Maritime Museum
Castillo de San Marcos National Monument
Equestrian Adventures of Florida

Red Boat Tours
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Hispanic Microsite

Performance

1,365

VISITS TO WEBSITE
+47% YOY

0:01:56

AVERAGE ENGAGEMENT TIME

PER SESSION
-3% YOY
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1,207

TOTAL USERS
+52% YOY

1,012

ENGAGED SESSIONS
+52% YOY

1,145

VISIT FROM ORGANIC
+38% YOY

7414%0

ENGAGEMENT RATE
+4% YOY

3,693

PAGE VIEWS
+97% YOY
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Organic Search
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Organic Performance

7,750

VISITS TO WEBSITE

+21% YOY

0:01:11

AVERAGE ENGAGEMENT TIME

PER SESSION
-5% YOY
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56,262

TOTAL USERS
+26% YOY

70.80%

ENGAGEMENT RATE
-5% YOY

125,273

PAGEVIEWS
+31% YOY

52,507

NEW USERS
+25% YOY

50,802

ENGAGED SESSIONS
+16% YOY

29.20%

BOUNCE RATE
+13% YOY
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Orga nic Sea rch Organic sessions increased by 21% compared to last year.

Sessions

Lk tempest

200,000

150,000

100,000

50,000

Jan

Feb

Apr

@ 2022 (GA4)

May Jun

Year

@ 2023 (GA4)

Jul Aug

@ 2024 (GA4)

Sep

Oct

Nov

Dec

MONTHLY REPORT



Top L a nding Nights 01::| Ltig:ts itncn:\se;jozz33°/o and Sing Out Loud increased 319%
compared to September 2023.
Pages

/nights-lights

/live-music/music-festivals/sing-out-loud
/events/this-weekend-in-st-augustine-events-things-to-do
/events/holidays/christmas

/things-to-do

/blog/september-is-locals-month
/events/holidays/halloween

/things-to-do/free

/things-to-do/history/fountain-youth

/
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Sessions
By City
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Traffic from Jacksonville increased 19% and Tampa increased 91%

year-over-year.

@® Miami

@ Jacksonville
@ Atlanta

@ Orlando

@ New York
@ Chicago

@ saint Johns
@® Tampa

@® Dallas

@ Washington
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Email Marketing
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Email Performance

Opt-in Subscribers Other Source
- Subscribers
32,268 26% 164,742 24%

1,083 03:47 124 05:05

SESSIONS AVG. SESSION SESSIONS AVG. SESSION
DURATION DURATION

Total Subscribers: 224,673
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Looking Ahead

October 2024
° Optimize: Noches de Luces Page
° Optimize: Whiskey, Wine and Wildlife Festival Page
° Optimize: Paranormal Activities Page
° Optimize: Free TTD Page
° Create & Deploy: October Email send
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Thank You
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