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18%
INCREASE IN 

ENGAGEMENT RATE
 vs. 2024

INCREASE IN AVG. 
ENGAGEMENT TIME PER 

SESSION vs. 2024

INCREASE IN 
EVENT CLICKS

 vs. 2024

72% 4%

APRIL 2025
—
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● Optimize: Craft Brewers Fest annual event page
● Optimize: Mother’s Day Holiday page
● Optimize: 6 Best Beaches blog
● Optimize: Music by the Sea Concert Series page
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Site 
Performance
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Top Level 
Performance
—

129,872
VISITS TO WEBSITE

-57% YOY

61,021
VISIT FROM ORGANIC

-21% YOY

103,040
WEBSITE USERS

-60% YOY

218,673
PAGE VIEWS

-55% YOY

0:00:58
AVERAGE ENGAGEMENT TIME 

PER SESSION

+41% YOY

79,868
ENGAGED SESSIONS

-40% YOY

61.50%
ENGAGEMENT RATE

+18% YOY
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Sessions
—

Overall website sessions saw a 57% decrease compared to last year. 



MONTHLY REPORT

Traffic Sources
—

Google organic (-21%) and Google CPC (-63%) drove majority of the traffic into 
the website.
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Engaged 
Sessions
—

We saw nearly 80K engaged sessions with an average engagement 
time per session of 00:58 (+41%). 
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Engagement
Rate
—

The engagement rate was 61.50% - an 18% increase compared to last year.
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Key Performance Indicators
—

849
REQUESTS FOR 
PHYSICAL GUIDES

201
ENEWSLETTER 
SIGNUPS

10,067
OUTBOUND CLICKS 
ON PARTNER 
LISTINGS

2,184
BOOKDIRECT CLICKS
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Partner 
Listing Clicks
—

Embassy Suites by Hilton St. Augustine Beach Oceanfront increased 
51% and Palm Valley Golf Course increased 169%.
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Hispanic Microsite 
Performance
—

849
VISITS TO WEBSITE

-23% YOY

712
VISIT FROM ORGANIC

-24% YOY

745
TOTAL USERS

-22% YOY

1,825
PAGE VIEWS

-26% YOY

0:01:34
AVERAGE ENGAGEMENT TIME 

PER SESSION

-12% YOY

649
ENGAGED SESSIONS

-15% YOY

76.44%
ENGAGEMENT RATE

+7% YOY
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Organic Search
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Organic Performance
—

61,021
VISITS TO WEBSITE

-21% YOY

98,320
PAGEVIEWS

-23% YOY

46,240
TOTAL USERS

-24% YOY

43,08
0ENGAGED SESSIONS

-17% YOY

0:01:08
AVERAGE ENGAGEMENT TIME 

PER SESSION

+0% YOY

70.60%
ENGAGEMENT RATE

+3% YOY

42,507
NEW USERS

-23% YOY
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Organic Search
—

Organic sessions were down 21% compared to last year.
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Top Keywords 
—

Total site impressions have increased 12% and the site’s average position 
has improved 7% compared to last year.



MONTHLY REPORT

Top Landing 
Pages
—

The Easter page (optimized in March) increased 1,437% and the St. 
Augustine Craft & Brewers Fest (optimized in April) increased 74% 
year-over-year.
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Top Landing 
Pages
—
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Sessions 
By City
—

Austin traffic increased 1k% compared to last year.



MONTHLY REPORT

Large Language 
Model (LLM)
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Traffic 
Sources
—
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Top Landing 
Pages
—
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Email Marketing
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Email Performance
—

36,609
MESSAGES SENT

32%
CTOR

1,749
SESSIONS

0:03:59
AVG. SESSION 

DURATION

Opt-in Subscribers
—

Other Source 
Subscribers
—
162,158
MESSAGES SENT

31%
CTOR

1,109
SESSIONS

0:01:40
AVG. SESSION 

DURATION

 Total Subscribers: 261,770
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Looking Ahead
—
May 2025

● Optimize: Mickler's Landing Beach page
● Optimize: St. Augustine Beach page
● Optimize: Gay Pride blog
● Optimize: Crescent Beach page

June 2025
● Optimize: 4th of July event page
● Optimize: Vilano Beach Beach page
● Optimize: Discover St. Georges Street blog
● Optimize: Find Sharks Teeth blog



JUNE 23-26   |   MINNEAPOLIS, MN

TBD SLIDE TITLE
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Thank You


